Hello SEO Meetup!
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A few words
about me:

Google Partner

Vasileios Mylonas
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Advertising - . .
CERTIFIED oy - BSc, Economic & Regional
PROFESSIONAL

. Development. Panteion University,
Y Athens, Greece

- MSc, Economics, Behavioral
Economics, Growth &

Sustainability.
Tilburg University, Netherlands

CERTIFIED CERTIFIED

Media Buying
Professional

Discovery Commerce
Specialist

Experience:

- Digital Advertising (2012 - Now).
- Teaching (2017 - Now)

- Digital & Performance Marketing
Strategist | SEO | SEM @Useberry

s Ul/UX and Consumer Behavior
Research Enthusiast.







So, LinkedIn

LinkedIn the biggest Professional Network!

A great opportunity to break through the noise!!
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Greek Linkedln Insights
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For additional context, LinkedIn’s ad reach in Greece was equivalent
to 22.4 percent of the local internet user base (regardless of age).




Greek Linkedin Insights
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Greek LinkedIn Insights

Top 10 Cities
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Top 10 Functions
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Greek LinkedIn Insights

Top Topics Engaged




Greek LinkedIn Insights

Top Topics that we
En%age more than
the rest of the
platform.
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Do business where business is done

We connect with Driving In an environment
professional audiences meaningful that yields results
engagement
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Decision makers Mindset to Trusted plgatform
at scale do business delivering
Impact
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Can Lin
help you with




“Long story short, Yes”
Thank you!
Drive Safre!




So we could talk about

Common SEO




In-platform SEO

The efforts of inputting the right keywords, In the
respective sections of your Linkedln Company
Page, Profile, and Content to make it rank higher
for the respective in platform searches.







LinkedIn Is most used, by businesses to

INncrease branded searches - Get out there

2. Promote content & encourage engagement
- Post, Share & Advertise

3. Communication and relationship building

- Connect, Discuss, Exchange Backlinks

A

All the above can of course help you with your
SEO endeavors and other marketing goals.







With the latest March 2024 Google Update

And big publishers losing their rankings one
after the other we are more cautious than
ever before with our backlink efforts.




With the latest March 2024 Google Update

The response?

Creating a power page that ranks fast for a
keyword and backlinking it to your target

page.




These are called LinkedIn Articles

Google Linkedin Certified Marketing Experts in-Person Event X | & @ Q

wd KDm Volume 0 GV N/JA TP N/A Clicks 0 CPC NJA Overview [

All  Images \Videos MNews Books : More Tools

About 563,000,000 results (0.42 seconds)

Linkedin - Vasileios Mylonas @
40+ reactions - 4 months ago :
1 Linkedln Certified Marketing Experts in-Person Event ...
This class is full of up-and-coming talent and professionals from over 13 countries! The
diversity of backgrounds, thoughts, and experiences ..
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Writing your LinkedIn Article Best Practices:

« Use keywords, like you would on a website
blog.

- Create Quality Content, it is not just for the
eyes of search engines.

« Incorporate multimedia, fill in the caption
and alt text.

« Use all your known tricks,

neadings, bolds, italics, SEO Title and SEO

Description




Writing your LinkedIn Article Best Practices:

 Use Hashtags,

« Make your profile public, else your articles
Wil be restricted to just your connections,

Choose Show on “All LinkedIn members on or
off LinkedIn. Your content could be visible In
search results (Google, Bing, etc.)"







Integrating LinkedIn with Your Overall SEO

Strategy

As you can do with Quora, Medium, and other

lIke-minded content platfor
Articles can be a paraphrasi
article or a complementary

Ms, LinkedIn
ng of a main

niece of content,

that can lead towards your target landing

page.







Measuring the Impact of Linkedin on SEO

UTMs will get you all the knowledge you want
but to be honest image links bring in most of
the traffic.




Questions?




.= Vasileios Mylonas

Come say hello!
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